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Brand Strategy Analysis of the Retailers with Buyers
CHEN Zhuo-zhong' ,ZHANG Qiao-ling*, LI Min'""
(1.Fashion &. Art Design Institute, Donghua University, Shanghai 200051, China;

2. School of Fashion, Henan Institute of Engineering, Zhengzhou 450000, China)

Abstract: Through the specific analysis of the implementation of brand strategy of retailer brands with international and domestic

buyers. the brand strategy and the development advantages of the retailers were analyzed. The competitive advantage of the retailer

was found out and it provided some development proposals for our clothing retailers.

Key words: buyer; retailers; apparel; brand strategy



