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Analysis of Internet Teaching Implementation

Strategy for Textile Engineering Major

LIU Chao, ZHOU Rong, HE Bin
(College of Textile and Fashion, Hunan Institute of Engineering, Xiangtan 411104, China)

Abstract: The teaching of textile engineering should conform to the situation and actively explore the internet teaching mode suit-
able for this major. Through in-depth analysis of the problems existing in the implementation of internet teaching in the textile engi-
neering major, implementation strategies were proposed, such as transforming teaching thinking, rationally setting up online teaching
courses, and establishing a diverse assessment system.

Key words:internet teaching; textile engineering; autonomous learning

Design and Practice of Foreign Students-oriented

Course “Case Study” under the Double First-class Construction

XIAO Lan
(Donghua University, Shanghai 201620, China)

Abstract: Recent years, Donghua University opened English course “Case Study: the Innovative Growth of Chinese Native Fiber,
Textile and Clothing Brand Enterprises”. This course won “English Teaching Model Course for Foreign Students in Shanghai Univer-
sities”. Under the background of fast development and branding trend of Chinese textile and garment industries, selecting Chinese lo-
cal fiber, textile and clothing brands with characteristics, the growth process, product development and model innovation of Chinese
native brands were introduced by the method of case analysis, to improve the cognition, understanding and analysis ability of overseas
students.

Key words: double first-class; Case Study; Chinese native brand; English course
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